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Abstract

The purpose of this study was to find out how effective the Palestinian Military 

Intelligence Service’s public relations in building its mental image among its internal 

audience. Towards that end, the researcher developed a questionnaire for data collection. 

The population of the study comprised of 1,777 members. Then, he administered the 

instrument to a random sample (No. =280) of PMIS members in the northern districts (the 

West Bank). In addition, he conducted interviews with a purposive sample of the service’s 

competent members. For data analysis, he used the descriptive and analytical approaches. 

For quantitative analysis of data, the researcher used the software program SPSS. After 

data analysis, it was found that the PMIS’s public relations in building its mental image 

among its internal audience was highly effective. Based on this study finding, the 

researcher recommends recruitment of more human cadres for the service’s public 

relations department in the fields of public relations and mass media. He also recommends 

holding training courses and programs for them on smart means of addressing the 

audience. 

Keywords: Mental image; Military intelligence; Palestinian Military Intelligence 

Service; Palestinian security establishment. Public relations; Public relations 

effectiveness; Security service;  

 


