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About the company

Riyad Abu Salah Company for Spare Parts.

Company location:
The first branch: Araba / Jenin.
Second Branch: Industrial Zone / Jenin.

What does the company offer?
Car interior parts products such as batteries, motors, wires, car oils...etc.




The current status of the company on
social media



What problems does the company face?

1. Too many competitors.

2. The company does not tend to market its products
much through social media.

3. The lack of a specialist to manage the company’s
social media pages.

4. Limit their social media pages to Facebook only.




What is the marketing plan followed?

for Riyad Abu Salah Auto Spare Parts.
By SOSTAC methodology




What is the marketing plan followed?

- SWOT analysis:
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What is our current goal ?

e Follow ae-marketing plan.
e Expand on social media where the target group is located .
e Increase sales by attracting new potential audience.
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Who is your audience?

We have three target groups according to using a tool
certain criteria Identified . - hubspot

Ahmad

Preferred Method of Communication

Roze Car maintenance locations

Preferred Method of Communication
Preferred Method of Communication

+ Phone
+« Phone

+ Social Media
« Email . ) :
Age social Media

Age
18 To +465 Years 18 To +65 Years

Goals or Objectives Goals or Objectiv
Highest Level of Education Highest Level of Education oals or Objectives

High school degree or equival Daliver the product at tha right time. High school degree or equival gain customer satisfaction

Attract and retain customers, earn their loyalty ) Increase sales and revenue
Social Networks Social Networks

Biggest Challenges o o Biggest Challenges
o 0 o + Resources

+ Resources

_ » Communication
« Professional Development @ @ « Employee Morale
» Commumication

« Face-To-face
+ Phone

« Social Media
Job Title

Car maintenance

« Email

. Goals or Objectives
1]
Under 18 to +60 years Provide products to these sites quickly

Earn their satisfaction and loyalty
Increase sales and revenue

o o Biggest Challenges

+ Problem Solving & Decision Making
@ @ + Collaboration & Creativity

+ Resources

Social Networks

Industry
Manufacturing

Organization Size

1-10 employees




Through Ipoke stats and Facebook
insights, we've identified potential
audiences and defined their criteria.
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0 Analysis results and statistics
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28.43%

Percentage of both
males and females
using Facebook and
Instagram




The tools we used in the analysis, design and scheduling process
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Content

We started creating content in all its forms
1.Tips & Educational photos about the company's
products
2.Videos to show products with music.
3. videos for official occasions and holidays
4. stories.
5.Activate hashtags
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reach engagement

This number has increased (33,650) compared to the

previous period (340)

This number has increased (1,840) compared to the
N/27/200 - 02/17 /2022 ' i

previous period (50)
N/27/200 - 02/17/2022




The final status of Facebook
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riktok | Previous Tik Tok Status
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wrok  THe final status of Tik Tok :

Post density

Gender

18-1'( 89% 1%
Views

Male Female 0
Sun Mon Tue Wed Thu Fri Sat
Total followers + Download data
197 in total @
MNet +181 (Mar 09 - May 07) Mar 09 - May O7

' B Growth rate =999% ( vs. Jan 08 - Mar 08) 4
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Likes Engagements

Mar 20 Apr 01 Apr 13 Apr 25 May O7



__. Previous Instagram Status

Key Metrics

AVERACE
EMCAGEMENT/POST

EMCAGEMENT

VG ENGACEMENT
RATE/POST

0%

FOLLOWER GROWTH

EMCACEMENT
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__. The final status of instagram:
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Content interactions O
155 _ Reels Interacti 84
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+ 31 ws BMAar 17 Content Interactions
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Profile Activity © 434 | wiewoan &

Replies 10
Profile Visits 425 Shares 4
Top Stories >

Based on replies

Website Taps 8

Call Button Taps 1




Compare the current situation with competitors

26 Apr - 2 May






