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Abstract

The study has aimed to identify the communication strategies and persuasive techniques 

used by the public relations of Jerusalem post and Aljazeera English on Facebook 

during the assassination of Shireen Abu Akleh journalist from their side. in line with the 

objectives of this study, the study used the comparative analytical descriptive approach 

by using a content analysis tool. The sample of the study was a comprehensive sample 

of 106 publications of Facebook of those two media outlet, 37 posts for Jerusalem post 

and 69 for Aljazeera English from the date of May 11, 2022 to the date of July 31, 2022, 

the first months of the assassination of the of Shireen Abu Akleh journalist. The 

findings have elucidated that the scapegoating strategy ranked first with 24% of the total 

communication strategies used by the Jerusalem Post. on the other side, the Victimage 

strategy ranked first with 30.4%. of the total communication strategies by Aljazeera 

English. Regarding the news frames analysis, the conflict frame ranked first in the two 

media outlet with 27% in Jerusalem post, and with 28.8% in Al Jazeera English. 

Moreover, the analysis data has showed that the frequency of the Logos techniques 

occupied first place of total publications in the two media outlet with 40% in Jerusalem 

post, and with 35% in Al Jazeera English. In addition, the news journalism reports have 

taken first place in publications of the Jerusalem Post newspaper with 95%, and Al 

Jazeera English with 95%. For post types, the texts have come to the fore with 50% in 

both of Jerusalem post and Aljazeera English on Facebook. Drawing on the results, the 

most important practical recommendations of the study were: raising the awareness of 

Arab and Western masses to the policy of procrastination that the Israeli occupation 

always uses in its crimes against the Palestinian people, and thus the issue is forgotten 

over time. And the most important scientific recommendations of the study: focusing 



c 

the future studies on developments and dependencies on the case of the assassination of 

Shireen Abu Akleh after the study period. 

Keywords: public relations, Facebook, communication strategies, persuasive 

techniques. 


