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Stock Price Movements: Insights from Data Mining
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Communication
s 3yl bl Al JSLaally (il aaty aaaliall apis ) Al jall oda Cangs
Gl adie] L Jgall Jlaall Al clikilly amlidll aaay cgaglinl) cVLaY) b
(15) & Lojlas (40) J laiind gys iiazmiy clygysl 3 VLa) asjladd oSU peasall e
NSy @bl daly clipdally cVLa) djiae bpd sl iy dumy gl s
el B S Boad dsag Auhall el A€ LSS digall 03 o A iall Clgally L)
i aly ol dganal aladiuls o DAY el e WSl (aiiy Adlall Ciluslaalls 5y sasiiall
S ooy lae (V) Sa Gle,lally dediall clilud) el ALl Gl e sl

) e e g dleall 8 Baas il

3. Wiencierz and Rottger and (2017). The Use of Big Data in
Corporate Communication
nstall Joalgill 8 dediall Ul Lpeal Joa Gladl Qs g ) Al s
daabe el e i) 8 Ganall Basse Jlall Blis gy ) auag e Jaally 40 allaily
) (i) mag (2015 Y 2010) oo Gty Allie (53) dalad 5 a8 caadl dyngie
LS g gt VL) Jlae Gl Lod ald puiall Jualsill dedizall clilyl) @bl
iy (3l Lad a0l Jealilly calel) clial) < lae 8 gl 8 S (el o (RIS
i) i) e dabe el Ciay Gaslie ) duhall oda gy Ldeduall @bl
Ll e dedall clball 858 sae mbl magiy A VLl 8 dedall @bl

Cidla ST Ol clbadliad o las) (e Gung daliad) Glacal las cilgay e gl

4. Noble and Mazzei (2017). A Framework for Corporate Strategy
Jaly gdadl Ghadll dedall Gllall st A€ daay Hla) apa@l Al Caags

sl Fpalatll Ciliengall Leadiiind il 5ySisal) Ton il i) 8 Gy UsSa JS& 435 cctilalaial

11



A0 Agailin) Aol Gulie Glul SURY) 138 g Lo saaad) cleliall Gl Sy
DA e Laill AN L) AS # )8 DIA o Aadaal) bl cleinly T Ll 2lala)
fadal) bl gl UG Llsu) 288 Jsa Ty aa ol L) Ailaayl LAdlide cull]

b Aal i Allal ae bl Ll i) lallad daclse Liie DA (e Ly Lalal)

5. Pachitanu (2016). Communication in the Digital Era and Online
Corporate Communications Strategies: Untapped Opportunities for

Businesses in Romania
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1. Kang and Yang (2015). Exploring Big Data and Privacy in Strategic
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Social Media Users’ Daily Experiences
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2. Noh et al. (2013). A Exploratory Study on Big-data based Election

Campaign Strategy Model in South Korea
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3. Di Fatta et al. (2015). Big Social Data and Political Sentiment: The

Tweet Stream during the UK General Election 2015
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2. Ellabanm (2013). The Role of Data Mining Technology in Building
Marketing and Customer Relationship Management (CRM) for
Telecommunication Industry
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Abstract

This study is one of the few studies - at the local and regional levels - that
aims to systematically explore how big data is used in the field of public
relations communication process, its functions and activities, and to learn how
to employ public relations according to the ideal model for the application of
big data for strategic communication in the telecommunications company in
PALTEL. To manage campaigns considering the massive flows of data from its
various sources and social media, in addition to identifying the obstacles and
challenges associated with them.

This was done by conducting in-depth interviews directed to the public
relations department, the information technology department and the data
specialists in the company, in addition to analyzing the public relations
campaigns on the company's social media pages for the year 2019.

As a result, PALTEL company adopts the big data system to mainly employ
and select the marketing aspect. For the nature of its business in the first place,
as for the public relations employment of big data, according to the model
adopted by the study, it was not ideal. This is due to many reasons, including its
position within the company's marketing communications and its distance from
dealing with entities or entities specialized in big data. In addition, public
relations work includes a tactical aspect in the operational process of campaigns
on social media, as it - social media - is a tool for conducting many activities
and programs specific to the campaign.

The most prominent recommendations were to further develop the work of
the public relations department in the company so that its tasks include a
strategic aspect more than a tactical aspect in the implementation of programs
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and activities for campaigns, the ability to make decisions, and cooperation
between other departments and departments. And work on training and
educating public relations employees in the company in the field of big data, its
processing and knowledge of its techniques to extract information, to be able to
form their own opinions of how to use it in campaigns, programs and
communication activities. Focusing on transforming social media in the
company from a tactical communication tool in campaigns to a strategy based
on an organized framework to benefit from direct, transparent and interactive
communication with the target audience.






